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Digital marketing continues to evolve rapidly, driven by the
rapid advancement of artificial intelligence (Al) tools. Changes
in consumer behavior and a focus on personalization and the
data driving it will impact digital marketers more profoundly in
2025. Partnering with experts who can help hoteliers navigate
this evolution will ensure a smooth transition and, in turn,
enhance the customer experience. Here are 10 digital
marketing trends we believe will have the most significant
impact on our industry.

AI-POWERED CONTENT CREATION AND
AUTOMATION WILL ESCALATE.

Artificial intelligence and machine learning have already
transformed digital marketing, and in 2025, Al will be more
deeply ingrained in it. Watch for Al’'s continued dominance in
hyper-personalization, predictive analytics, content creation,
and chatbots and virtual assistants.

MOBILE-FRIENDLY CONTENT IS STILL A MUST.

A total of 5.52 billion people worldwide were using_the internet
at the start of October 2024, equivalent to 67.5 percent of the
world’s total population. In addition, over 60 percent of website

traffic comes from mobile devices, while 92.3 percent of
internet users access the internet using a mobile phone. With
those facts in mind and the onslaught of Al, ensuring your
website is mobile-friendly, remains fresh, and provides a
seamless experience across all platforms will be even more
imperative than in the past.

SOCIAL MEDIA CONTENT IS ESSENTIAL.

Globally, social media users are growing_at a rate of 5.2 percent

per year, with the average user visiting or using 6.8 different
social media platforms every month. GWI reports that the
average global user spends 2 hours and 19 minutes on social
media each day. Leveraging social media to share a property’s
key features will encourage engagement and provide guests
with a sense of familiarity with its surroundings and unique
brand offerings.

UNIQUE AND IMPACTFUL STORYTELLING WILL
INCREASE.

Conveying a story and what makes your hotel unique through
well-written web and ad content will help highlight your
property while connecting with your audiences. Today’s digital
marketing will embrace short-form and live streaming for real-
time engagement. Leveraging short-form platforms like
Instagram Reels, TikTok, and YouTube Shorts will boost reach,
and hoteliers who include direct booking links will see a more
significant impact on KPlIs.

EXPECTATIONS FOR A SEAMLESS,
PERSONALIZED BOOKING JOURNEY WILL
CONTINUE TO RISE.

Consumers expect personalized experiences across all digital
channels. Website and mobile functionality will take a front
seat in driving engagement in 2025. Personalization will
advance beyond basic customization and enable brands to
deliver hyper-personalized content and recommendations.

Making it easy for guests to book directly by providing an
intuitive, user-centric booking interface, with visible “Book”
call-to-actions and a sleek design will help increase direct
bookings.

REVIEWS STILL RULE THE DAY.

Enticing satisfied guests to leave positive reviews on platforms
like Tripadvisor, Google, and Yelp builds trust and credibility.
According_to a study conducted by BrightLocal, up to 98
percent of consumers read reviews before making a purchase.
Moreover, customers tend to trust companies with a higher
volume of reviews, with an average consumer reading around
10 reviews before forming an opinion of trust.

DATA WILL INFORM THE GROWTH OF
PERSONALIZED CONTENT AND INCENTIVE-
BASED DIRECT BOOKINGS.

Tailoring marketing messages and offerings based on guest
preferences and past interactions to create a more
personalized experience will remain at the top of marketing
teams’ minds. Leveraging CRM data integrated with a digital
marketing platform will be essential to elevate advertising
efforts and optimize campaigns.

GOOGLE PMAX FOR TRAVEL GOALS
CAMPAIGNSCWILL HELP HOTELIERS BOOST
VISIBILITY AND OPTIMIZE DIGITAL MARKETING
EFFORTS.

Smart digital marketers know that capitalizing on Google’s
machine learning and artificial intelligence to increase visibility
and reach a qualified audience on all Google platforms will
result in better conversion rates. This type of campaign allows
teams to rapidly gain media coverage and increase visibility on
all Google platforms.

LEVERAGING HYPER-LOCALIZED MARKETING
WILL CONTINUE TO HELP DRIVE BOOKINGS.

Staying informed about local events, festivals, and attractions
and leveraging them in digital marketing efforts will boost
engagement, particularly when planning for group business.
Local activities help boost social media and video marketing
content and give online shoppers insights into regional
activities.

CONSUMERS WILL CONTINUE TO DEMAND LESS
REPETITIVE CREATIVE CONTENT.

To avoid advertising fatigue and ensure year-round
engagement, balance creative content. 66 percent of
consumers want fewer marketing messages, while 27 percent
feel bombarded by marketing messages. What makes them
want to open a brand’s marketing messages? 62 percent say
“relevancy” is the number one factor in opening an email, while
67 percent of respondents noted that personalization is
important. Find the right balance between reach and frequency
to maximize advertising effectiveness.
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