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Boutique hotels are known for pushing boundaries, setting
trends, and creating memorable experiences that larger brands
struggle to replicate. In 2025, this spirit of innovation is driving
major shifts in guest experience, technology, and operations.
BLLA’s (Boutique & Luxury Lodging Association) board
members, some of the most respected voices in the industry,
weigh in on what’s next.

AlI-POWERED, HUMAN-LED HOSPITALITY

Hotels are embracing Al-driven concierge services that make
bookings and guest requests faster and more seamless. “By the
end of 2025, many boutique hotels will have a fairly seamless
way to offer personalized concierge services to guests who can
book events, dinners, and other experiences frictionlessly,”
says Atit Jariwala, CEO of Bridgeton. “With Al agents, we can
do things way more efficiently than before.” The challenge will
be balancing efficiency with the human connection that
boutique hospitality is known for.

WELLNESS AS A PERSONALIZED JOURNEY

Wellness in hotels is evolving far beyond traditional spa
treatments and meditation rooms. “Boutique hotels need to
think about wellness as a fully integrated experience rather
than an amenity,” says Daniel Langer, CEO of EQUITE.
“Personalized, deeply engaging well-being experiences tailored
to each guest’s needs will become the norm.” The one-size-
fits-all approach to wellness is outdated; guests now expect
customized programs that align with their unique health goals.

TRAINING WILL MAKE OR BREAK A HOTEL

Luxury hospitality is suffering from inconsistent service, even
at top-tier properties. “I'm flabbergasted by how many
disappointing experiences I've had—even in hotels charging
$1,000 or $2,000 per night,” says Langer. “Training is often
neglected. | constantly hear excuses like ‘we can’t do this
because of...” or ‘you don’t understand...’ Those unwilling to
evolve will be irrelevant soon.” The takeaway? Investing in
employee education and development will determine a hotel’s
longevity.

FRESHLY RENOVATED & NEW BUILDS HOLD THE
POWER

Hotels that have recently completed renovations—or are newly
built—are in a strong position. “Most existing hotels, including
boutique and luxury hotels, have been starved of capex coming
out of the pandemic,” says Ben Leahy, Partner at Cedar Capital
Partners. “With new development extremely challenged due to
persistently high rates, the limited group of newly refreshed
hotels will be the prettiest girls at the party—and it will be a
long party.” The pricing power of these properties will be
substantial.

THE MEMBERSHIP MODEL GAINS TRACTION

Membership-driven hospitality is moving beyond social clubs
and into boutique hotels. “It’s a form of wellness—social
interaction and belonging to a group of like-minded people,”
says Andrew Miele, Chief Development Officer of Proper
Hospitality. “We’re seeing this trend gain traction on the
boutique side of the business, especially when combined with”

“highly designed spaces and strong community programming.”
From exclusive dining clubs to private hotel memberships, this
model is reshaping guest loyalty.

TRUE HYPER-PERSONALIZATION (NOT JUST LIP
SERVICE)

Boutique hotels have always championed individualized
service, but the bar is rising. “Hyper-personalization is the key
to boutique hospitality,” says Maya Mallick, Hotelier & Creative
Director at The Culver Hotel. “This means going beyond a
welcome drink—hotels should anticipate guests’ needs and
preferences before check-in.” Mallick points to the fine dining
model, where staff remember guest preferences across visits,
creating an effortless and meaningful seamless experience.

HYPER-LOCAL, HYPER-SEASONAL F&B /
BALANCED MENU OFFERINGS & QUALITY
SOURCING OF INGREDIENTS

Food and beverage offerings are shifting toward ultra-local
sourcing, seasonal menus, and more thoughtful ingredient
quality decisions. “We’re seeing a push for hyper-local, hyper-
seasonal offerings in boutique hotel restaurants,” says Mitch
Prensky, Founding Partner & Chief Culinary Officer at COJHO
F&B Development. “On the beverage side, it’s about thoughtful
approaches to low-ABV cocktails that emphasize
craftsmanship over alcohol content.” Guests demand
authenticity, and boutique hotels respond with menus
celebrating regional flavors and sustainable sourcing. “In 2025,
travelers will seek more balanced menu offerings and crave
quality sourcing of real ingredients, added Sam
Bakhshandehpour, CEO of José Andrés Group (JAG) and José
Andrés Media (JAM). With the rising trend of GLP-1 and similar
initiatives, we've already seen decreased calorie consumption
and guests seeking more options like fruits, vegetables, and
fish. In addition to wellness through food, recovery, and self-
care will become more routine for travelers. Expect to see
dedicated spaces for yoga and meditation and recovery
treatments like cold plunges, cryotherapy, red light sauna, and
compression therapy.”

WELLNESS TOURISM IS A BILLION-DOLLAR
MARKET—AND GROWING

The wellness tourism industry is expected to hit $1 trillion this
year. “Spending money on personal wellness is now seen as an
investment in well-being rather than just indulging in a hotel
service offering,” says Alexandra Walterspiele, President & CEO
of Sensai. “Guests don’t just want to stay somewhere—they
want transformative travel experiences that improve their
physical, mental, and emotional health.” Hotels that ignore this
demand will be left behind.

Al WILL RESHAPE OPERATIONS AND
MARKETING

Al is set to redefine hospitality operations, from guest
communications to marketing strategies. “More hotels will start
customizing and building their own Al solutions,” says Frances
Kiradjian, Founder & CEO of BLLA. “We’ll also see education
initiatives—podcasts, videos—helping hoteliers learn how to
interact with Al efficiently.”



Questions still remain: Will Al replace many of the apps
currently used in hospitality? Will it eliminate the need for
software engineers? And most importantly, how can boutique
hotels humanize Al-driven interactions?

INDEPENDENT HOTELS WILL CONTINUE TO WIN
OVER CHAINS

Guests are prioritizing individuality over predictability. “The
boutique hotel movement will continue to gain traction as
customers seek unique experiences that chains simply cannot
offer,” says Jariwala. “Why waste a visit at a chain when you
can develop a lifelong memory somewhere unique and fun—
and showcase it on social media?” In 2025, boutique hotels will
solidify their position as the preferred choice for travelers
looking for originality, story, and soul.

FINAL THOUGHT

The boutique hospitality industry has always been ahead of the
game, and 2025 is no exception. From Al-driven
personalization to deeply immersive wellness, the next wave of
boutique hospitality is about enhancing what independent
hotels do best—offering exceptional, one-of-a-kind
experiences while gaining faithful, loyal, and repeat customers.

BOUTIQUE HOTELS
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